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Peace is everyone’s business, Hiroshima forum says

ESG/SDGs
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CONTRIBUTING WRITER

Summer, with memorial days marking
war-related events and the Bon period to
welcome ancestral souls, is perhaps when
Japanese think more about peace than at
any other time of the year. This may have
been even more true this year, when the
Olympic Games, a celebration of peace,
were held in an unprecedented form

in Tokyo and the COVID-19 pandemic
continued.

Against this backdrop, the 2021 Hiro-
shima Business Forum for Global Peace
was held online on Sept. 8 and 9 with the
purpose of sharing among various stake-
holders the importance of global peace as
a premise for business. It featured multi-
faceted discussions about the relationship
between business and peace-building,
and encouraged the business community
to recognize its role in contributing to
the realization of a peaceful world free of
nuclear weapons.

This conference was organized by the
Hiroshima Organization for Global Peace,
anetwork of the Hiroshima prefectural
government and 19 other organizations,
supported by the United Nations Institute
for Training and Research and sponsored
by The Japan Times. The organization,
headed by Hiroshima prefectural Gov.
Hidehiko Yuzaki, has multiple functions
— including research, human resource
training, communication of information,
community-building and resource accu-
mulation — related to global peace and
the abolition of nuclear weapons.

The theme for this year’s forum was
“How we can revitalize the world and
build an even better global community in
2021: Conquering the pandemic and over-
coming discrimination, disparities and
national favoritism.” Beginning the event,
the keynote lecture by Yoichi Funabashi,
the chairman of the Asia Pacific Initiative,
emphasized the role of business leaders
in making efforts to prepare for emergen-
cies and speaking out against populism
and nationalism in the current world,
where there are not only military threats
but also ones such as climate change, pan-
demics and cyberattacks.

Seven sessions took place, covering
diverse topics such as climate change,
equitable access to essential medical sup-

between the rich and the poor, dual-use
technologies, and diversity and inclusion.

Designing commons for all
In the last session, moderated by Narumi
Yoshikawa, a professor at the Hiroshima
Business and Management School in

the Prefectural University of Hiroshima,
four panelists exchanged thoughts under
the theme “Integration between busi-
ness administration and peace by way of
commons.”

Introducing the session, Yoshikawa said
one of the major missions of researchers
in the field of business and management
is to figure out how best to design com-
mons — resources available to all —and
kick-started the discussion by asking why
now is the time to contemplate peace and
management.

Yoshinori Yokoyama, the dean of the
Hiroshima Business and Management
School, whose mother and brother were
exposed to radiation in the atomic bomb-
ing of Hiroshima when he was 2 years
old, explained that managing the market
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Panel session 1 participants, from top left: The Boston Consulting Group,
Takashi Mitachi; U3Innovations, Sumiko Takeuchi; Osaki CoolGen Corpo-
ration, KazuyaKida; Sumitomo Corporation, Masayuki Hyodo and from
the U.N., Hiromichi Mizuno

Panel session 3 participants, from top left: Sumitomo Mitsui Banking
Corporation, Makoto Takashima; Musashino Univ., Yoriko Kawagushi;
Doshisha Univ., Koji Murata and from Yamaneko Research Institute,

Lully Miura

Concluding panel participants, from top left: The Boston Consulting Group, Takashi Mitachi;
Cinnamon Al, Yoshimitsu Kaji and Hiroshima Pref. Governor, Hidehiko Yuzaki

Panel session 7 participants, from top left: PeopleOne Joint Stock Company, Ho Chi Dzung; Interna-
tional Convivialist, Marc Humbert and Prefectural Univ. of Hiroshima, Yoshinori Yokoyama, Narumi
Yoshikawaand Cats Edo

i of peace is essential for proactively seek-
i ing peace rather than merely settling for a
i state of no war.

“Nobody opposes peace. But there is

: no deadline for peace to be achieved by.

i Asense of urgency is lacking,” Yokoyama
i pointed out. He said that the best way to
i accelerate the process of achieving peace
© isto make it marketable, just like wars
and conflicts are used to sell arms, which
¢ unfortunately has been the practice all

i over the world since ancient times.

A more recent and positive example is

i the marketing of sustainability. Yokoyama
i noted that the starting point for the global
i community to market sustainability was

¢ in 1972, when the United Nations Envi-

i ronment Programme was launched as a

i result of the UN!s Stockholm Conference
i on the Human Environment. Govern-

¢ ments and the financial sector are also

i engaged in creating markets for sustain-

i able products, services and solutions.

i “We should do the same for peace — turn

i peace from an abstract notion to some-

i thing concrete,” Yokoyama said.

He noted that companies are trans-

. Marketing peace

i Cats Edo, a department head and pro-
plies, geographical risk in business, the gap
i Management School, also stated that

i businesses are starting to search for ways
i to create peace by using various market-

: ing tools. Behind this change is an increas-
i ing number of global issues, such as the

i more-frequent natural disasters that cli-

¢ mate change is bringing and the ongoing

i pandemic, that can only be addressed :
: through the collective efforts of all sectors. !

fessor at the Hiroshima Business and

How the private sector can grow while

© also taking action to improve society

i and achieve peace is key because there

¢ are limits to what governments can do.

i “Companies are starting to focus on cre-

i ating social value and economic value

: at the same time,” Edo said, adding that

i the world is close to establishing the new
i market of peace.

He went on: “What is required of mar-

: keting is how to put the idea of the com-

i mon good into practice. The perspectives

i of social marketing can change people’s

i behaviors and actions.” He highlighted the
i need to go beyond social responsibilities

i and pursue the paradigm of peace busi-

i ness in sustainable ways.

: Vietnam’s example

i Ho Chi Dzung, the head of research and

i development at the PeopleOne Joint

i Stock Co.in Vietnam, added: “Growing

i evidence shows that firms should not be
. excluded from the stakeholders working
i toward peace. Firms can provide stabil-

i ity and foster peace in broad ways.” Based
i on the principle that peace is a key com-
i ponent of sustainable development, he

i shared some examples of social issues in
i Vietnam and how they need to be dealt

i with by companies for the sake of their

i own growth.

He said the unemployment insurance

i systemn and social security system in

i Vietnam are still incomplete, and further
: efforts need to be made in providing jobs
i in sustainable ways, such as by ensuring

i growth in high-tech industries through

i technology transfers between industry

¢ and academia as well as among compa-

: nies both domestically and internation-

i ally, and by complying with international
i standards and laws. He said transfers :
i involving the information technology sec- :
: . tor — especially in the field of digital tele-
. forming, as seen in shifts from shareholder :
i value to stakeholder value and in efforts
¢ in line with the U.N.s sustainable develop-
i ment goals. “We are one step away from
i witnessing merchants of peace,” he said,
i stressing that this new spirit of the age

i goes beyond the idea of de-growth.

communications, including fiber optics

¢ plus 4G and 5G technologies — and other

high-tech fields have had some success-

i ful examples. “One of them is the manu-

¢ facturing and launch of the MicroDragon
i satellite, an Earth-observation satellite

i developed by 36 engineers in Vietnam

¢ under the training and guidance of Japa-

i nese experts” to monitor ocean color and
i assess coastal water quality, he said.

However, he noted that technology

transfers from foreign countries account

¢ for only about 1% of the total and that “the
i technology transfer activities between

i academic institutions and firms are lim-

i ited, narrowly scoped and spontaneous.”

i Ho stressed that more can be done to fur-
i ther the sustainable growth of the tech-

i nology sector in Vietnam to secure jobs

and support the economy.
Referring to the yellow card given to

i Vietnamese seafood by the European

¢ Commission in 2017 over a lack of action

i in addressingillegal, unreported and

i unregulated fishing activities plus wors-

{ ening coastal pollution due to the rapid

i growth of marine tourism, Ho stressed the
¢ importance of complying with interna-

¢ tional standards and conducting business

{ in sustainable ways to secure continuous

i growth.

“Firms need to protect the interests of

. all stakeholders while not creating con-

i flicts between them — that is the basis for
i firms to develop sustainably and create

i cooperation between different communi-
i ties,” hesaid.

Panel session 2 participants, from top left: Keio Univ., Hiroki Nakatani;
Univ. of Tokyo, Kiyoshi Kurokawa; The Bill &Melinda Gates fundation,
Mihoko Kashiwakura; Univ. of Tokyo, Noriyuki Yanagawa and from the

House of Councillors, Keizo Takemi

Panel session 6 participants, from top left: MS&AD Insurance Group
Holdings Inc., Yasuyoshi Karasawa; The Japan Times, Minako
Suematsu; Tokyo Rainbow Pride, Fumino Sugiyama and from Dentsu
Public Relations Inc., Kuniko Obinata
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. Putting solidarity first

i Marc Humbert, an emeritus professor of
¢ political economy at the University of

i Rennes in France and co-founder of the

i collective project PEKEA (political and

¢ ethical knowledge on economic activi-

© ties) and the informal intellectual collec-
i tive Convivialist International, said an

i absence of limits and a lack of solidarity
i have brought the world the dangers of

i depleted natural resources and a degraded
i environment.

Humbert said that instead of continu-

. ing the Western principles that allow indi-
¢ viduals and enterprises free rein in order

¢ to profit and let scientists and technicians
i exploit natural resources and transfer

¢ their findings and technologies to indus-

¢ try for greater profits, “We need to change
i general ethics and political philosophy

¢ from that of freedom to do what you can

¢ to that of solidarity to do what you can to
i help others.”

He added that solidarity is one of the

i key components of a “convivial” (“living

together”) society built and maintained

i for the common good along with “respon-
sible moderation to avoid excessiveness,

i equality to eradicate all discrimination”

i and “creative deliberation.”

Yoshikawa concluded the session

i by commenting, “Building experience

¢ through practice is important in acquir-

i ing peace, an invaluable asset in economic
i activities.”

. The 2021 declaration

¢ Asafruit of the two-day conference

i involving more than 30 leaders and

: experts from enterprises, academia,

¢ international and government organiza-

i tions and nonprofits, the 2021 Hiroshima
i Declaration was announced to clarify the
: current global challenges discussed in the
i seven sessions and to call for concrete

i action.

The appeal marks the year 2021 as the

i starting point to “build back better” and

i aims to achieve a hopeful future through

¢ contributions to peace that businesses

i can make. It encourages the creation of an
© international order to promote a virtuous

i circle of peace and the economy with a

. long-term perspective and suggests that
i atrue utilitarianism of pursuing the ben-
efit of others —in other words, multiple
i stakeholders — is necessary to realize

: one’s own benefit.

In the concluding panel discussion,

i Yuzaki said, “Utilitarianism in a true
i sense is the driver for economic develop-
: ment.” He also stated, “As is apparent in

the appeal, businesses are changing and

i advancing from the pursuit of profit to

i anactive involvement in creating peace

i as the basis for business prosperity,” and

¢ highlighted that making social contribu-
tions is becoming mainstream in business,
i not something that companies do on the

: side and only because they are required

¢ to.

Takashi Mitachi, a Boston Consulting

i Group senior adviser, said in his con-

¢ cluding remarks that people should not

¢ blindly believe that what they have now

¢ will always stay that way. Many people

i have already suffered loss due to the pan-
i demic, climate change, natural disasters

: and the like. “We need to protect and rein-
i force what we have — human security in

i abroad sense — which also serves as the

¢ basis for business,” Mitachi said. High-

: lighting that the pandemic made people

i more aware of this, Mitachi stressed that

i business leaders are starting to think

i about how to contribute to realizing

i peace in their own fields, and that peace

i provides the basis for further economic

i development, which allows more people

i toenjoy its fruits. “Thope we enhance this
: good cycle,” Mitachi said.

- The Tokyo session

i On Oct. 8, the Hiroshima Business Forum
i for Global Peace Tokyo Session, a side

¢ event of the one held in Hiroshima, took

i place online in a bid to build a bridge

i between Hiroshima, the center of global

i peace, and Tokyo, a global business hub.

i One of the speakers at the first Tokyo

: panel session, Ken Shibusawa, the CEO of
¢ Shibusawa and Company Inc. and chair-

: man of Commons Asset Management

© Inc, said peace is like air: “We take it for

i granted, but once it is lost, we are in big

¢ trouble. Peace is not a natural phenom-

i enon. We have to be aware that each one

i ofusisa player in peace-building.” In the

i same session, Kristina Yasuda, an identity
i standards architect at Microsoft Corp,,

i also said that the range of peace issues is

i expanding and there are more issues to be
discussed, such as how to maintain peace
i in the cyberworld.

Subsequent lectures and panel discus-

i sions developed insights into peace from
¢ various aspects including human well-

i being, diversity and inclusion, economic
i security and business ethics.

The Tokyo session invited a secret guest

¢ to speak before the last panel discus-

¢ sion: Gaito Amano, a fifth-grade student

: who in January started a project called

i Dear My Future Friends. He explained

¢ that the project’s aim is to make friends

¢ with children from 196 countries and join
¢ the world into one team sharing ideas. “I

{ believe that children have sensibility and
¢ talents that adults do not have. Now is

¢ the time that we should connect to each
i other. So I started writing letters to my

i future friends in various countries,” he

i said.

He prepared 10 questions such as “What

: makes you happy?” “What do you think

i the future is going to look like?” and

i “What can we do for the Earth?” to better
i understand the environments, cultures

i and values of his future friends’ countries.
¢ So far he has communicated online with

¢ children from 20 countries — including
India, Singapore, Lebanon, Cambodia

i and Denmark — and they have gotten

i to know each other and exchanged ideas
i about what they can do together to make
i the world a better place. Many embassies
i and consulates of countries where he does
i not yet have friends are now helping him
i reach out to children in their country.

Hiroshima Gov. Yuzaki expressed hope

i in his speech during the Tokyo session that
i those who have received messages of peace
: through events like this will take action

i toward peace, and that such actions will

i spread to the world. Fifth-grader Gaito is

i surely one of those who have taken a step

i forward and started to engage people from

i around the world in the pursuit of peace.

Peace is not something that is easy to

¢ attain, although it is very much wanted

¢ by all human beings. The 2021 Hiroshima
: Business Forum for Global Peace and its

i Tokyo session helped to define peace in

i concrete ways and to propose specific

i actions so that it makes more sense for

i businesses to actively engage in and com-
¢ mit to creating peace.

© All of the photos have been provided by the
i Hiroshima Business Forum for Global Peace
i organizers.
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A quick glimpse of the Tokyo session

co-chair, Reiko Akiike
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In-person speakers at the “great reset” panel session, from left: TV
Tokyo, News Morning Satellite, Mayumi Shiota; Shibusawa and
Company Inc. CEO, Ken Shibusawa, Boston Consulting Group Japan

In-person speakers at the “diversity & inclusion, session A” panel, from
left: Great Journey LLC founder and CEO, Shinichiro Yasukawa and UN
Women Japan Liaison Office director, Kae Ishikawa
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Speakers at the “well-being” panel session, from left: Unilever Japan
director of HR & GA, Yuka Shimada; Public-Private Young Innovation
theory ELPIS (Engineers and Leaders Picture Innovative Society) founder,

Miyuu Sugiyama and Ideal Leaders Co. Ltd. co-founder, Mari Niwa

Speakers at the “sports & business” panel session, from left: Makaira, Ko
Fujii; Skater Fumifumi Iwasawa; Future Design Shibuya director, Shinko
Osadaand Deloitte Tohmatsu Consulting LLC, Risa Wakabayashi




