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Ceremony and panel session with award winners
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Prizes bring efforts of Japan and its companies to global attention

Minako Suematsu

CHAIRPERSON AND PRESIDENT,
THE JAPAN TIMES CO. LTD.

At the first awards event since the Japan
Times Satoyama and ESG Awards became
the Sustainable Japan Award, Japan Times
Chairperson and Publisher Minako
Suematsu gave the opening address.
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Looking back to
2018, when The
Japan Times estab-
lished the predeces-
sor of the
Sustainable Japan
Network, she said,
“At that time, many
said that the government and companies

. were falling behind countries in Europe and
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North America in ESG efforts.”

She analyzed the reputation of Japan’s
efforts as partly the result of a lack of visibil-
ity due to an insufficient capacity to publi-
cize information in English. She also pointed
out that imbalanced media coverage hin-
ders thorough understanding of what is
really happening, such as in the case of the
July 2020 grounding incident in Mauritius

. that Mitsui O.S.K. Lines was not actually
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responsible for.

She highlighted the importance of taking
responsibility in communicating the facts to
the world based on a profound understand-
ing of Japan and Japanese companies.

She celebrated the prizewinners, saying
their activities deserve global attention, and
promised that The Japan Times, Japan’s old-
est English-language newspaper, will keep
: the word up to date on their achievements.

RWERICHEDE, B2 > TEREHAICH
B2 LNEENEAF, £, TEEFESDEH
FHERNSDEEICETZE LT, TEZMEL.
BATROEVWEFHBE LT, ThEMRICEZT
WS ZEEREL

Award %
warg

&

r winners
Sy
Sustainable Japan Grand Prize

Mitsuru Izumo
PRESIDENT, EUGLENA CO. LTD.

The Sustainable Japan Network, established
in June through a merger of The Japan
Times’ ESG Consortium and Satoyama
Consortium, organized the awards cere-
mony for the Sustainable Japan Award 2021
on Sept. 28 online to recognize companies,
organizations and municipalities that have
made noteworthy achievements mainly in
the areas of ESG (environmental, social and
governance) practices and the preservation
and sustainable utilization of satoyama
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Literally green Euglena makes nutritious food
products and eco-friendly biofuels from algae

resources.

“Satoyama” refers
to rural mountains
and forests that are
kept intact by resi-
dents through care-
ful use and mainte- '?\h
nance.

The annual Sustainable Japan Award —
originally the Japan Times Satoyama and
ESG Awards, launched in 2019 — selected
nine prizewinners from diverse sectors and
industries. The Grand Prize went to Euglena
Co. Ltd., a venture company engaging in the
research, development and commercializa-
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tion of the nutrient-rich algae euglena,
mainly to be used in the fields of health care
and energy.

In celebration of the winning of the Grand
Prize, President Mitsuru Izumo made a
speech online from his company’s lab.

The concept for the company came out of
Izumo’s experience of seeing children suffer-
ing from malnutrition in Bangladesh back
when he was in university. In the course of
his academic pursuit to find highly nutritious
food sources, he came across Euglena, and
started the company in 2005 to turn
Euglena into food products.

In addition to contributing to the health of
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many through the sale of Euglena food prod-
ucts, the company has provided more than
10 million packs of cookies with nutritious
Euglena to children in Bangladesh since
2014 through the Euglena Genki Program.
The company also produces biofuels
made from used cooking oil and Euglena oil.
The company supplies its biofuels to about
30 companies and aims to further promote
and expand its use to realize the Euglena
corporate philosophy, “Sustainability First.”
“In June this year, the first flight of a jet air-
craft filled up with the bio-jet fuel developed

Continued on page 6 ->
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ESG Panel Session

ESG winners discuss advancing efforts at home and abroad

Maiko Muraoka
Contributing writer

As part of the
awards event of the
Sustainable Japan
Award 2021, a panel
discussion was held
involving speakers
from the Dai-Ichi
Life Insurance Co.
Ltd. and Mitsui
0.S.K.Lines Ltd.,
(MOL), which
received the
Excellence Award, and Food Loss Bank and
Green Finance Network Japan, which
received the Special Award in the ESG
(environmental, social and governance)
category.

The discussion, moderated by Michiyo
Morisawa, Japan head of the Principles for
Responsible Investment (PRI) and CDP (for-
merly the Carbon Disclosure Project),
focused on the sustainability efforts of the
companies, political involvement in pro-
moting and supporting corporate efforts,
and the importance of participating in
international frameworks and public rela-
tions activities.

Kazuyuki Shigemoto, executive officer of
Dai-Ichi Life, explained that the company is
making sustainability efforts in line with its
corporate vision of contributing to the well-
being of all. “As an operating company pro-
viding life insurance and an institutional
investor, we have set the targets for achiev-
ing carbon neutrality. As an operating com-
pany, we aim to halve GHG emissions from
our life insurance business by 2025 and
achieve carbon neutrality by 2040. As an
institutional investor, we will reduce GHG

Michiyo Morisawa PRI
Secretariat Japan head
and CDP Japan director

emissions from our investment portfolio by '
i Compared to the

25% by 2025 and achieve carbon-neutrality
by 2050.” he said.

The company is also making progressive
efforts in achieving diversity and inclusion
within its organization. The current per-
centage of women in managers position is
13%, and the company set the target to
increase it to 30% by 2024, and aim to
increase the female ratio in executives to
30% by 2030.

As an institutional investor, the company
aims to create positive impacts to the soci-
ety through its investments. “We started
ESG investments in 2014, and so far have
invested ¥940 billion ($8.2 billion), of
which ¥390 billion went to measures against

climate change, including renewable energy,” :
i Yamada, who is also the president of
i Academie Japonaise de la Gastronomie,

Shigemoto said.

Toshiaki Tanaka, director, senior manag-
ing executive officer, and the chief environ-
ment and sustainability officer of MOL
explained how the oil spill involving the
bulk carrier MV Wakashio that occurred off
the coast of Mauritius last year led to
greater awareness and actions to preserve
the environment and provide regional sup-
port. The vessel was chartered by MOL but
was owned and operated by Nagashiki
Shipping Co. In the cases of incidents like
this, the vessel owner usually bears the
legal responsibility. Even though MOL was
not legally responsible, it has been making
great contributions to the affected areas to
fulfill their social responsibility.

“It was heart-wrenching news for all of
our employees,” Tanaka said. “We really
put our heads together and thought

tons of carbon diox-

: through what we can do, though we were
not responsible legally. As a result, this inci- :

dent triggered the company structure to
face the [U.N.] sustainable development
goals head-on and take action.”

He went on to say that exposing them-
selves to the global community and
explaining about the incident while making
various social and environmental contribu-
tions was considered to be the best way to
rectify some of the misleading news
reports about the incident. Their support
activities included protection of mangrove
forests, coral reefs and birds, financial sup-
port for fishermen, food aid, donations to
schools and other welfare activities.

“We emit 15 million

ide annually.

other mode of trans-
portation, it is not
much at all, consid-
ering the amount per
shipment, but the
scale of our business
makes the total vol-
ume big. We have
taken measures to
address this, along
with other environ-
mental issues such
as climate change, protection of biodiversity
and marine environments, and prevention of
air pollution,” Tanaka said.

Food Loss Bank, headed by Sakiko

Toshiaki Tanaka

Mitsui O.S.K. Lines Ltd.
Director, Senior Managing
Executive Officer, and
Chief Environment and
Sustainability Officer

engages in sustainable business activities
including the manufacture and sale of
products made from otherwise wasted
food items and flowers, plus planning and
running related events while helping other
companies to be more sustainable in their
own business practices.

“Japan’s food loss amounts to 6 million
tons per year, which is 1.5 times more than
the amount of food aid provided to people
suffering from hunger in the world annu-
ally,” Yamada said. She explained about
Ugly Love, one of the projects run by Food
Loss Bank to promote the use of vegeta-
bles and fruits that have been discarded
just because their shape is irregular.

In addition, the company worked with

Armani/Ristorante in Tokyo to develop a

ular vegetables and fruits. It also collabo-
rated with the Palace Hotel to make cakes
for sale using ingredients that would have
been wasted otherwise, and in similar ways
with many other well-known brands and

i companies such as Snow Peak Inc., a
Japanese outdoor brand, and the food
company Mizkan Holdings Co. Ltd.

The Green Finance Network Japan
i (GFNJ) was the only nonprofit organization
. among the four award winners this year.
Green finance — the practices of financing
and investing in more environmentally
sound and sustainable ways, which
: became a global trend after the Paris
Agreement was signed in 2015 — is drawing
more and more attention in Japan recently
thanks partly to the efforts of GFNJ.

Hideki Takada, the secretary-general of
i the organization, was assigned by the
Ministry of Finance as a senior policy ana-
lyst for green finance and investment at
the Organisation for Economic
i Co-operation and Development (OECD) in
i Paris from 2015 to 2018. Although Japan
was a slow starter in this field, he saw both
ministries and companies starting to take
on new challenges in line with the concept
i of green finance. “But the problem was that
there were few horizontal relationships
among them and insufficient information
about who is doing what and where it had
been shared,” Takada said.

That is why Takada founded GFNJ almost
as soon as he returned from Europe in
2018. The organization now consists of
over 330 members. “The remarkable fea-

: ture of GFNJ is that members are partici-

¢ pating as individuals by their own will,”
Takada said. This way, closer personal rela-
tionships grow among the members, free
and open discussions take place, and the

i network has the potential to expand even
while members are assigned to different
sections or positions in organizations or
companies, or change jobs.

GFNJ also functions as a point of contact
: for foreign players of green finance in
order for them to reach people in Japan.
“Foreign investors are interested in the
Japanese green finance market, but many
are at a loss who to contact. GFNJ can help
i them reach out to appropriate players in
Japan,” Takada said. It also collaborates
¢ with international and domestic organiza-

© tions, government
i entities and com-

. panies in organiz-

i ing events and

¢ symposiums about
¢ green finance.

Collaborations ’
with various stake- I a la
holders, including Sakiko Yamada Food
governments, Loss Bank Co. Ltd. CEO
investors and
enterprises, are also necessary to acceler-
ate sustainability efforts in the business
sector. Yamada from Food Loss Bank said
that when she asked companies for their
support in using agricultural products that
deviate from standard, some responded by
saying that their brands would suffer dam-
age. “So | went to talk to brands like Bvlgari
and Armani, which | had connections with
through Academie Japonaise de la
Gastronomie. If these top brands that are

very strict about brand management
declare that irregular vegetable and fruits
i “Loss Food Menu” making use of such irreg- :

are as good as standard ones in terms of
quality, many other companies and brands
will follow suit, | thought,” Yamada said. “It
is also said that the world’s richest 10% pro-
duce half of the world’s carbon emissions.”

She noted that renowned chefs at such
companies were already aware of the high
quality of Japanese agricultural products
and had been thinking that something
must be done to preserve its agriculture.
“So they said they would gladly collaborate
with us in an effort to reduce food loss. We
try to come up with a sustainability project
that is suitable for each company like this,”
Yamada said.

Just as receiving ideas from outside a

i company or organization serves as a

i strong driving force, government policies
and initiatives trigger swift changes, too.
i Morisawa, the facilitator, pointed out that

the finance sector is advancing rapidly
partly due to government policy changes
and initiatives. “Former Prime Minister
Yoshihide Suga said in his policy speech
that Japan aims to achieve carbon neutral-
ity by 2050. In April this year, he also
announced the target of a 46% cut in
greenhouse gas emissions by 2030” from
2013 levels, Morisawa said, noting that the
fact that this has been put into a policy
document means this commitment will not
be altered easily even if the government or
prime minister changes. “This helped
investors who had been indecisive because
of the lack of long-term predictability in

i this field finally decide in which direction to
. steer,” she said.

Takada from GFNJ agreed and said
Japan has been catching up rapidly, espe-
cially in the last few years, and even mak-
ing pioneering efforts in some areas. He
noted that the expansion of green finance,
backed by increasing awareness of climate
change and other environmental issues, is
remarkable. “The role of the financial sec-
tor is gaining importance. Conventionally,
green finance had been dealt with only by
parts of the Ministry of Environment and
the Ministry of Economy, Trade and
Industry, but it is now promoted by the
entire Financial Services Agency, the
Ministry of Finance and the Bank of Japan,”
he said.

Companies like MOL welcome this change.

Continued on page 3 >

Dai-ichi Life Insurance Co. Ltd.
Established in 1902, Dai-ichi Life Insurance
has been serving people by delivering life
insurance as a lifelong partner for each and
every customer. It is also committed to pro-
moting responsible investments as an asset
owner.
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¢ Mitsui O.S.K. Lines Ltd.

Mitsui O.S.K. Lines has developed a variety of
social infrastructure businesses, mainly in
the shipping industry, since its establishment
in 1884. It will continue to take on the chal-
lenges of society’s changing needs through
the evolution of technologies and services.
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Mitsui O.S.K.Lines



- Continued from page 2

MOL announced this year its goal of
achieving net-zero emissions in 2050. “But
the hard part is that we are moving things
like huge islands. Tens of thousands of
horsepower is necessary every year to
move such big vessels for tens of thou-
sands of miles,” Tanaka said. He explained
that itis a huge challenge to replace the
heavy fuel oil to new fuel in the future to
move such large ships for such long dis-
tances, which needs enormous energy like
nuclear power for example. “The use of
hydrogen and ammonia power generation
in this sector is still in the discussion stage,”
Tanaka said, adding that the use of lique-
fied natural gas can help reduce emissions
by only 25%. “We are still at the transition
stage of our efforts to achieve net-zero
emissions, starting with establishing new
technologies such as ammonia power gen-
eration,” Tanaka said. He stressed that the
cooperation of the public sector as well as
the financial sector
is a must.

Takada agreed,
saying: “Green
finance is spreading
to various fields in
the private sector.
Just like in the case
of MOL, the need for
transition finance
will increase. This is
one of the fields in

Hideki Takada Green
Finance Network Japan
secretary-general

i itself to ensure sus-
. tainable growth.

i Dai-Ichi Life belongs
! tothe 30% Club, a

: global campaign to
i increase workplace
© gender diversity at

¢ the board and

¢ senior management
. levels. While a com-
i pany can deal with

: gender diversity by
¢ itself, again the rea-

which Japan can
take the initiative on the global stage.”

Participating in various international
frameworks is also a way to speed up the
process of achieving higher levels of sus-
tainability. “Since the 2030 target of a 46%
cut in greenhouse gas emissions does not
apply to international shipping industry,
MOL complies with the measures set forth
by the International Maritime Organization
in terms of emission controls,” Tanaka said.
He further explained that one good thing
about IMO’s measures is that they are man-
datory, “But there is also criticism that its
guidelines are not strict enough, which is
being rectified at the moment,” Tanaka
said.

Shigemoto from Dai-Ichi Life outlined
some of the international frameworks that
the company is involved in. One is the Net-
Zero Asset Owner Alliance, an international
initiative in which institutional investors
aim to transition their portfolios to net-zero
greenhouse gas emissions by 2050. “We
were aware that we were far behind com-

this field,” Shigemoto said. To catch up with
its counterparts in Europe, Shigemoto said,
it was much faster to join the alliance,
which had already been working on the
creation of standards, and use what they
could learn from it in their asset manage-
ment than to think about what to do on
their own from scratch. “Becoming a mem-
ber of the alliance comes with the responsi-
bility to set a reduction target and commit
it. We have set 25% emission reduction by
2025, which is a significant amount, but we
are thinking about how to achieve it rather
than whether we can achieve it or not. The
important thing would be to think how
effectively to engage with stakeholders

and contribute to transition finance as well,” :

he said.

tioned at length in this panel discussion, is
becoming one of the major challenges not
only for companies but also for society

Kazuyuki Shigemoto
Dai-ichi Life Insurance
Co. Ltd. Executive Officer,
Chief General Manager,
Investment

son for joining such
an international project is efficiency. “We
can learn some advanced examples of
other companies. We can get concrete
answers to questions like what kinds of
challenges need to be overcome in what

i ways to increase diversity,” Shigemoto said.

It is one thing to make efforts and

another to publicize those efforts and

achievements to increase one’s interna-
tional presence. Dai-Ichi Life is also a mem-
ber of the Glasgow Financial Alliance for
Net Zero (GFANZ), an international coali-
tion of more than 290 financial institutions
committed to the decarbonization of the
global economy. Dai-Ichi Life President and

i Representative Director Seiji Inagaki is one
of the 18 people from around the world
i forming the CEO Principals Group. The

group, which operates GFANZ, builds strat-
egies to accelerate decarbonization and
monitors their progress. It is led by Mark
Carney, the U.N. special envoy for climate
action and finance and U.K. Prime Minister
Johnson’s finance adviser for COP26, and

. Nigel Topping, the U.K.'s high-level climate
i action champion, appointed by the prime
i minister in January 2020. “Inagaki

received the offer to be one of the princi-
pals because we were the first company to
join the Net-Zero Asset Owner Alliance
from the Asian region,” Shigemoto
explained, adding that Inagaki was able to
accept the offer because he is capable of
speaking about Japan’s stance in English.

“Itis an international group, so of course all
i thediscussions are conducted in English. It
i is not always easy for just one Japanese

company to make an impact on interna-
tional rule-making, but we want to do our
best,” Shigemoto said.

Yamada from Food Loss Bank is promot-
ing its activities and Japan’s efforts
through “Masterclasses for a Better Food

¢ Future,” a video series published by the
¢ World Food Forum, an international youth-
pared to institutional investors in Europein

led movement and network committed to
transforming global food systems in sus-
tainable ways. “We originally had the spirit
of mottainai, meaning ‘what a waste,” since
long before the launch of the sustainable
development goals,” she said of Japan,
pointing out that Japan is actually making

i various efforts for global sustainability.

. “But our efforts will go unnoticed if we do

i not present them on a global stage. It is

¢ important to disseminate Japan’s achieve-

ments to the world, and we want to make
contributions in this area too.”

Morisawa, the moderator of the session,
who is also the chairman of The Japan
Times’ Sustainable Japan Network, agreed
and commented that Japan has been mak-
ing environmental efforts not only for itself

more information about such efforts to the
world, and | hope that The Japan Times will
do exactly that,” Morisawa said in conclu-
sion.
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Food Loss Bank Co. Ltd.

Food Loss Bank was established with the aim
of improving the environment starting with
reducing food loss. It aims to solve social
issues and achieve economic growth at the
same time, based on the principles of diver-
sity, recycling and sustainability.
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. Green Finance Network Japan

© Green Finance Network Japan, launched in

i 2018, is an informal network that brings
together key players on green finance in

i Japan from both the public and private sec-

i tors and provides a platform for collaborating
¢ with international stakeholders.

Green Finance Network Japan
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Satoyama Panel Session

Satoyama winners discuss new approaches to sustainable revitalization

Sam Holden
Contributing writer

Local regions in
Japan and around the
world are in need of
innovative approaches
to developing sus-
tainable economic
models while adapt-
ing to social chal-
lenges such as
depopulation and
aging. Although we
typically think of
innovation as emerg-
ing from dynamic urban centers, some of the
most important insights and new models for
the future can be found far away from big cit-
ies, and in response to the specific challenges
facing local communities.

At the Sustainable Japan Awards 2021, held
by The Japan Times in Tokyo on Sept. 29, a
talk session featuring four award recipients in
the satoyama category offered ample evi-
dence that innovation can flower in the most
remote places, or within established compa-
nies that choose to re-imagine their business
models.

The Japan Times Satoyama Consortium is
named for the traditional rural mountain land-
scapes known as satoyama, whose residents
nurture ecosystems and pursue the sustain-
able use of natural resources.

In 2019, the consortium established the
Satoyama and ESG Awards to recognize exem-
plary initiatives in two fields: creating a sus-
tainable circular economy through the use of
existing regional resources — the satoyama
category; and delivering innovative projects
and technologies from the perspectives of the
environment, society and corporate gover-
nance (ESG) and of the U.N.’s sustainable
development goals — the ESG category.

“Our tiny village can seem like the end of
the Earth, but being recognized in this way
reflects the expectations for what has been
started in this remote place,” said Naoko
Oshima, who represented the village of
Nishiawakura in Okayama Prefecture.

Similarly, Hiroshi Abe, representative direc-
tor of Kaze to Tuchi to Inc., described his tiny,
isolated community of Ama in the Oki Islands
of Shimane Prefecture as “a kind of miniature
model of where Japanese society is headed.”
The economic and demographic challenges it
faces are becoming apparent across the coun-
try, but Abe suggested that “if we can become
a pioneer in developing solutions to these
problems, it could be useful everywhere.”

These two innovators on the rural frontier
were joined by Tadamasa Saito, representative
director of the Matsumoto-based hospitality
company Tobira Group, and Osamu Nishimura
of Meets Takegami, a brand of sustainable
bamboo paper launched by Chuetsu Pulp &
Paper Co. Ltd. Both discussed how their long-
standing companies developed new business
models built around sustainability principles.

Nishiawakura won the Sustainable Japan
Excellence Award at this year’s Satoyama and
ESG Awards, while the Excellence Award in the
satoyama category was shared by Tobira
Group and Kaze to Tuchi to. Meets Takegami
received the Sustainable Japan Satoyama
Special Award.

Kosuke Motani, a chief senior economist at
the Japan Research Institute Ltd. and an

|
\f et
Kousuke Motani
The Japan Research
Institute Ltd, chief senior
economist MODERATOR

adviser to the consortium as well as one of the :

judges of the satoyama awards, moderated
the talk session.

| Naoko Oshima

Isolation from Tokyo and other economic

. centers can be an obstacle to economic devel-
{ opment and an accelerant of depopulation,

but both Nishiawakura and Ama have suc-
ceeded in turning their remoteness to their
advantage, becoming seedbeds of innovation.
In both cases, the decision not to merge with
larger municipalities in the mid-2000s set the
stage for the communities to forge their own
paths as they grappled with social, economic
and environmental challenges.

At the talk session, Nishiawakura was repre-
sented by Naoko
Oshima, a migrant to
the village who now
runs a nonprofit orga-
nization engaged in
community revitaliza-
tion efforts.
Nishiawakura, nestled
in the mountains of
northern Okayama
Prefecture along the
borders with Hyogo
and Tottori, has a
population of around
1,450 people and is

NISHIAWAKURA
MURAMARUGOTO
Local Invention Labo,
representative director

more than 95% forest.
Despite its relative inconvenience,
Nishiawakura has gained notice around Japan

now make up nearly 15% of the population.
The number of households has increased so
dramatically that new migrants struggle to
find vacant houses, which once were abun-
dant. “This could be seen as a problem, but
some have turned it into an opportunity for

; new businesses,” said Oshima.

Like many other new migrants, Oshima was

. attracted by Nishiawakura’s “100-year vision

of the forest,” an initiative launched in 2008.
Many artificial forests planted in Japan in the
20th century have been neglected for
decades, leaving mountainous areas in a poor
state of ecological health. The 100-year vision
seeks to pioneer new approaches to restore
greater biodiversity and a sustainable relation-
ship between humans and the environment.
As part of this initiative, a “forest school” was

and craftsmanship, and helped to attract a
community of eco-minded migrants. Of more
than 50 recently established businesses, many
are related to forestry and the use of forest
products, Oshima said.

In recent years, the village’s forest manage-
ment has attracted attention for its cutting-

edge techniques such as using laser-equipped
i drones to create 3D models of mountains and

individual trees, but Oshima recalled how the

i initiative started from humble origins, with
i public servants working to convince local

landowners to support the initiative. He added,

“Nowadays you could use a helicopter, but 15

years ago, a young woman the same age as
me had to take a GPS receiver into the forest
and measured all the property boundaries on
foot.”

Oshima credited many of the local people
inside and outside of the village office with

laying the groundwork. “It’s atop those earlier
i efforts that migrants like myself have been

able to establish ourselves and achieve suc-
cess in current initiatives. 'm very proud of
that,” she said.

Moderator Motani pointed to the high num-
ber of migrants and new businesses, and the
challenges of entrepreneurship, and sug-
gested Nishiawakura is ahead of Tokyo in

; many ways. “Cutting-edge things that aren’t
: happening in the heart of Tokyo are happen-

ing in a mountain village. This is what is aston-
ishing about Japan’s satoyama. It’s not simply
beautiful nature and leisure — the same sorts
of things that happen in big cities are taking
place in a more advanced form,” he said.
Similar to Nishiawakura, Amais a tiny com-
munity distant from major economic centers.

: “To get from Ama to Tokyo, it’s a three-hour
for attracting a large number of migrants, who

boat ride, and then a further six to eight hours
with several transfers,” said Hiroshi Abe, who
had made the journey to Tokyo the previous
day. As the representative director of Kaze to
Tuchi to, Abe has worked closely with the local
government and community on educational
and revitalization initiatives in Ama. “We are
all engaged in an all-out battle for the island’s
future,” he said.

Abe explained how Ama has successfully

© used a combination of technology and social

innovation to turn this isolation to its advan-
tage. Advanced freezing technology known as
CAS allows local seafood producers to export
high-quality products to Tokyo and other dis-
tant consumer centers. Two restaurants in the
capital and a third in Sapporo serve menus pri-
marily composed of ingredients shipped from

i Ama.
established to share knowledge about forestry

Like Nishiawakura, Ama also introduced
high-speed internet at a relatively early stage,
and the local government and entrepreneurs
have leveraged this technology to great effect.
Abe’s Kaze to Tuchi to recently launched a pub-
lishing business. “It’s possible to start a publish-
ing company on a remote island — not to pub-
lish information about the island, but books

. about updating society as a whole,” he said.

While changes in logistics and communica-

i tion have trans-

: formed the ability of

i rural communities to

© connect with the out-
i side world, technol-

i ogy aloneis unable to

solve the challenges
posed by population
decline, which is par-
ticularly severe for
isolated islands such
as Ama. The munici-
pality’s population declined from around
7,000 in 1950 to around 2,300 in 2015, during
which time annual births fell from around 200
to just eight and the ratio of residents over the
age of 65 reached 41%.

A decade ago, Ama was in danger or losing
its only high school. “Children would have to
go to the mainland, and in many cases the
whole family might leave. Plus, there would be
no chance of getting young families to move

" =
Tadamasa Saito Tobira
Holdings Co. Ltd. owner
and CEO

to the island without a school,” said Abe.
i Faced with a crisis that could lead to Ama
i becoming uninhabited, the island reinvented

its high school as a boarding school for chil-
dren from outside the community. The con-
cept of “island exchange” offers children a dis-
tinctive learning environment where “the
whole island is a classroom and every islander
is a teacher.” Enroliment has rebounded from
around 90 to 180 students.

The two other participants in the talk ses-
sion showed that rural migration and startups
are not the only recipe for spurring innovation
that taps into Japan’s satoyama heritage.
Tobira Group and Meets Takegami both exem-
plify how venerable companies can reorient
their business models around values that con-
tribute to environmental sustainability and

i local revitalization.

Tobira Holdings is a hospitality company

headquartered in Matsumoto, Nagano
. Prefecture. Its origins stretch back to the

founding of the Tobira Onsen Myojinkan hot
spring in 1931, and today the group operates
eight different restaurants and accommoda-
tions, with over 170 employees. Over the past
two decades under Saito’s leadership, the
company has focused its branding and busi-
ness strategy on sustainability and well-being
rooted in satoyama principles.

Starting in 2003, Tobira Group began inte-
grating ecology and health into its hotel busi-
ness, through steps including adopting sus-
tainable building materials and composting
food waste. In 2009, Tobira Onsen Myojinkan
became the first hotel in Japan to be recog-
nized by Green Key International, a Denmark-

; based eco-label awarded to accommodations
i and hospitality facilities around the world.
i Tobira Group has also focused on promoting

the macrobiotic qualities of traditional
Nagano foods used in its restaurants.

While sustainability and health have
become deeply rooted in the company’s cul-
ture, Saito said it recognized the need to be
more deeply connected to the local communi-
ties where it operates, and in 2019 established
a new division focused on restoring traditional
houses.

Two projects have since been completed
under the Satoyama Villa brand, including an
accommodation facility that was rebuilt from
a large 108-year-old house located in a com-
pound once used by samurai lords traveling to
and from Edo. The building’s historical and
academic value was recognized and was

immediately registered as a tangible cultural

Continued on page 5 >
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Kaze to Tuchi to Inc. (Shimane Pref.)
Located in the town of Ama on one of the Oki
Islands in the Sea of Japan, Kaze to Tuchi to
engages in community-building, human
resource development and publishing proj-
ects in order to create a sustainable social
model.
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| Tobira Holdings Co. Ltd. (Nagano Pref.)

Tobira Holdings is a corporate group that
operates lodging and restaurant businesses
in Matsumoto, Nagano Prefecture, including
the hot spring Tobira Onsen Myojinkan,
which is celebrating its 90th anniversary,
among others.
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property. In addition, the property has an
organic farm and rice paddies, and next spring
Tobira Group will open a new facility that will
employ people with disabilities to cultivate
strawberries and herbs.

Saito emphasized that the continued suc-
cess of their business is intertwined with the
vitality of the local area and agricultural indus-
try. “Our business is based on the premise of
taking local ingredients, preparing them and
adding value. We have relationships with
many farmers, but if a decade from now the
number of farmers falls to a tenth of what it is
today, we won’t have any suppliers at all. So
we want to start by doing what we can,” he
said.

Also participating in the talk event was
Osamu Nishimura of Meets Takegami, a brand
launched by Chuetsu Pulp & Paper that deve-
lops and markets a range of products that use
paper produced from bamboo pulp, instead of
the typical pulp made from coniferous or
broadleaved trees.

In traditional satoyama environments, bam
boo was harvested and used a variety of ways,
including to make trays, baskets and the base
layer of earthen walls. However, when left
untended, bamboo grows thick and
encroaches on other forests and agricultural
land, and has become a difficult problem to
manage in many local communities.

Chuetsu Pulp & Paper has paper plants in
Toyama Prefecture, where it is headquartered,
as well as Kagoshima
Prefecture in south-
ern Kyushu.
According to
Nishimura,
Kagoshima has
roughly 10% of the
entire country’s bam-
boo forests. In 1998,
the company began
to experiment with
producing a small
amount of paper from bamboo at its
Kagoshima plant as a way of contributing to
the local community.

Spurred by the then company president’s
enthusiasm for the idea, the company scaled
up from initial production of just 7000 tons
per year to as much as 20,000 tons by 2011.

“This probably constitutes half of the con-
sumption of bamboo in all of Japan,”
Nishimura estimated.

Producing paper from local bamboo
instead of imported pulp has a range of bene-
fits, from preserving adjacent forests and
satoyama landscapes to encouraging biodi-
versity, local economic revitalization and the
use of unwanted resources.

However, the initiative remains challenging
from a business perspective. Paper made
from bamboo is more expensive than regular
paper, and “even when it sells it is not neces-
sarily put to use in the best products,”
Nishimura said. Meets Takegami was launched
as a way to develop appealing products that
showcase the qualities of bamboo paper. The
brand has developed a product line including
notebooks, packaging, origami and event
materials that feature bamboo and other
nature motifs. “We are not doing it foremost to
sell products, but to share a message with
consumers,” Nishimura said.

Pursuing local value can also mean devel-
oping products and ideas that have relevance
around the world. Tobira Group has attained
certifications from multiple organizations, and :
joined Relais & Chateaux, a French collection
of luxury hotels and restaurants, which cre-
ated new international demand for the refined
food and experiences available in Nagano.

Hiroshi Abe Kaze to Tuchi
to Inc. CEO
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“nai mono wa nai”

i means both “what we
: don’t have, we don't

i have” and “there’s

! nothing we don't

Ama’s untranslat-
able catchphrase of

have.” Abe said it
reflects an accep-
tance of both the limi-
tations and richness
of the island’s envi-

Osamu Nishimura
Chuetsu Pulp & Paper
Co. Ltd Sales planning
department manager

ronment, and an ethos
of creating things they lack together. “This is
quite similar to the idea of ‘gross national hap-
piness’ in Bhutan,” he explained. Ama has col-
laborated with the Japan International
Cooperation Agency to conduct exchanges
with Bhutan, forging ties between local areas
and sharing sustainable practices and values.
The phrase was also picked up by former

i Environment Minister Shinjiro Koizumi as a
i form of Japanese values worthy of promoting

around the world.
Similar in tone, Nishiawakura’s slogan of

“Ikiru o tanoshimu” (“Enjoy living”) reflects a

worldview not unlike the “slow life movement”
that is spreading around the world.
Nishiawakura has also been designated as an
SDGs FutureCity by the Cabinet Office.

While satoyama initiatives have great
potential for both inbound tourism and shar-
ing sustainable practices abroad, the panelists
emphasized that the most important thing is
to build understanding within the local com-
munity and address local needs.

“I think caring about others and valuing
interaction between people is at the root of
everything in Ama,” Abe said. As the number
of migrants and new initiatives in Ama has

i increased, some residents have not managed
i to keep up with the changes. One of Abe’s

organizations is planning to hold bus tours for

i local residents to see projects and meet those

involved. “It can help them to develop a better
understanding of what’s going on. It’s easy to
be critical when you don’t know, but people
become supporters when they learn,” he
added.

In Nagano, Tobira Group maintains relation-
ships with some 250 local farmers. It works
with its suppliers and has provided space in
Matsumoto for farmers to sell their goods
directly. The company also collaborates with
the city government on agricultural policy and
has been conducted culinary education in the
city of Matsumoto. “If there are no more farm-
ers, we will not be able to supply our restau-
rants,” Saito explained. He expressed hope

: that his company’s activities can contribute to
© revitalizing the community: “l want to share an :
¢ image of Nagano life and agriculture that is

i cool and stylish, that might attract young peo-

ple who will want to engage in farming.”

More than a decade after first moving to
Nishiawakura, Oshima recognized that while
many new initiatives had sprung up, there was
a need to connect different players together
and develop closer networks to solve local
issues, and founded the general incorporated
foundation Mura Marugoto Kenkyujo, which
bills itself as a “local invention lab.” She sees
identifying local needs as a key element of the
organization’s mission.

“There are always new challenges that keep
presenting themselves. | try to avoid using the
word ‘challenge,” and instead describe them
as wishes,” Oshima said. “It’s easy to get dis-
couraged by counting the challenges we face.
. By referring to them as wishes, | focus my
activities on trying to create the future
together with people who wish to see some-

! thing different.”

g Sustainable Japan Satoyama Special Award
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Meets Takegami (Chuetsu Pulp & Paper Co.Ltd..)
Founded in 1947, Chuetsu Pulp & Paper is a
comprehensive pulp and paper manufacturer
that produces and sells all types of paper,
aiming to contribute to the creation of a sus-
tainable society through its paper products
and cellulose nanofibers.

/L T TG 1947TFRIZE. HS5DRERE
759 2HE/IIL T A —H—TT,

WOEIO—RF/ T 70\—T, HHAJELRES
ZEHEULET,

<S>

b /NIVTITE#RSH

| RRHEC T E BRI, BIRELEDHIEVS,
L THHIRIAMEN . BTRIOPRET 2ATHAL, IR
| REEBLTHRET Y 77— NI RHLWAIREMES |
SRR AEEDRIH O AR

| TEEREY MESR BT,

D BERBT I ENTES)
| ERIBEAERT 3.

Saturday, October 30,2021 | The Japan Times | B5

HADMA Tl B PERLRE O/ KRBT
UBh'S. BRPREHREEBET 2 HDERNBZY 7
A—FHKHSNTWD, SEHEEPEFIEDH B ALIE

FED HAFIVIIRBEDNEB VTV REBENS A S R— |
L yavREFNZE—RMICEEISNTVEA. BED
[HEAROFREETIVICAS &SRR EHE,
LR SEL NS T, WEEEOREE FIEL. |

ZOFBEEBART 2BETREETNIOHERS,

9B28HICER CHREINIEY vV 51 LXEED
Sustainable Japan Award 2021, Ti&. Satoyama#f
FOFEEICLZ =0y yavhiThhni, #tT3
WAHDSOEEINC ENSEIcEY Y a Y OF T, &
HELEDOFNSEA /R—Y 3 VPRI NEZZ %R
S5MCTBARBRE > Tco 2019FICAIFK U fzSustainable
Japan Awardid, HIRERZER L CTRGAI RSP
BEZEREIT MO MEH%FET S "SatoyamaBfis &.
BE - #ts - ANF YR (ESC) PHREGRIRERHEEEZED
BEHSEHRNR IO 17 MREIfTZFHET 2 "ESGH
Fi, @220AF IV —h 5% - Mtk - BAR%EFHEL
W5,

SHEE, FEAMMSustainable JapanBFEE =X H

Uy BT vV AGR R E A RHRE L ED |
! SatoyamafBFINEFEEFE Ui, Meets Takegamild.
Satoyama#fFI0BEERANEZZE Ul
i h=Yty¥a>rTld Japan Times SatoyamafEdY |

Y=Y T LOT RNAHF=TH D, BRI ARBEMET

DOEFELI/IRN - BRENKDETL—9—ZEH I,

MLEFZEAROAKE UTEEBULL—REYEEA E
RREUVSFDEHMAM RROABREFRIIEFE
FTEAEZF., TAOMNEBICDLBVWEEERNT S Wo i
FTEEWRIFS 2 Lid, BEROEDLSHE T2 TR
ZOHBHTVWBEICHFLTWZELWTWREVWS Z &M
BoTWET, &5EUT,

HASHEA L L & ORRIUFR - FIEREKIE. SIRE
DRIFEEICH 2 BELTHZ TThhSORAKRHEED—DD
M) I2EfMBO W 2. BEXEAERL TWSEERREY
AOBA % EDREIG. 2ESMTEIEIBEELLTWY
M TERERAEMEARERRCEEIC RS I ENT
ENE BOETBDORICIDIENTES) EMEEKIE
BEETORD BADEEEFAL 2.

L OBREVSBECEEL TV ORI TERTS |
L 2ADA S R—F—ITix. RBEIERTEROCEAE
LR RBEEEETIRA—ILT VI ARREHOR
DRI BERRKE. DTSV RTH SMeets

TakegamiZz BRI T 2/ L 7 TERA S OAEREK
MBS, Mitld. THHIEENZNZNEE, ZUT
I OFFE AR EEE UH L WD A ICBEHH U Tz
EBICDOWTE- e

BRZE U6 E T 2EMHIH S OUIBAIERE (L. BFR
ROGIFP, BERICDERICKRZH, BAREN&BLRIE.
ZOMIEBNERZEIENL, HAIKEITFE1 / RX=Y 3
VETINE L TEREZER S C & ITHE U T WS ithis
2. 555, FHOABHICEWT, BET 28R EE
DEHFEEMR HISEBEORRICIDBHERNSIHE DR
TSV EVWSERZEL TN,

BARANE. RER. BRECHEET ZMLUELILOF
ILfSHigIc B D ADIEH1,450 A, EREDI5% MU ENFR
HTBEDNTWS, LML, ZOREIICHELINMDST
EENICEFBEELIEED, STEAODI5%EL 24

Lo, SENSEEEINBLSICHROTWS, HEKOEM
RN PO TREDR> TWEEERDRODSRUAE :
L FRRBENECZELTWAS, TnHMROENE
[ DT ERBRIIES, $<DEALKIL, REEKHE |

FEENHI2008F & DD "HEOHMENR, ZHET
52— ANi2, ZHHRICERS NI AIMROFANL TER
IRD. HFMOELRDKDNDDHZRANBERDEHE
TRES5N TV, "BEOHMER) . CoRnzyE
ULENS, EPOLEHKEZEDREL. ABEREDRTA
HELGEREBERET 28H TH 2. THEREE->THO
DD PRFRERYT FHROFR, BRI, Z<OBE
ENEFDEoMF IR0 Toe IMERTRIZLEINTWS50
NEDORETIE. MEPHEYOFBICEELZEY R
NEZWERBRIFSE S,

EFL—Y—DOBRAENKIE. ARENOBEEZLHE
EEXDZS, BEEXETIHHIZERL. TBEROT
ENURTRETWS, ChIZRAEDRILOREREE T
31, BICHRENTELC T, BLUWEFTREBLT,
HE2L2<ALIEL B EEDFETRETVWS, &

| D BREFE L T,
COBEEE. EEANCOAENSVWEERS, AF |
CBIOEN BB THDBLAIASERE TIE. MTIEMH.
L ZnhSEDBIBELEH TS SIC6~8KENN BT,

BEEOMMHERIE—7 2y Y a vORBICERULE
EES. FEKE. XA L T EORKREWHERE LT
BLEEOAMBR IS D < D OFE TR O A4
CREICEEURBNASTEHL TV, SINSRETHED
BETo>TW5) E#EZRU,

BEEET V7 /OY—eY =Yyl /R—=> 3 V%
HEDEZIET, BEOFUERAMCERD T EICED
HATE, BROKEFED TCAS) HEREMOBAICLD.
BIHOKEEENSRELRBERRICERTT SN
BRICRHRD, EREARICHZLANT Y TIEBELIHNS
BXSnBMZzROE Ui XZa—hREEh T\,

Ffo. ARANERAKIC. BLHTHERNEVWERET
BEA VY —Fy NNEASIN, THRPRERCEIFCO
Bz BEL TEAE OBREEENTWS, FBEOK

TS

Photos by Hiromichi Matono

PRPBERMOENICL D, BERMIFHNADOHER & F
BICEND ENTRICAR ST KITOARF TSI
BIEHOLSBHENERL TV AORD DOREZ @R
B EFBTERN, 1950FIC#97,000A7E > foBEEI D

AOWE, 2015F(CIF#92,300AICE TR Uco RFFERIC

FRHEBIZN200 AN S b ITHNBAILETRA L, S
EEF4IBIEL o 10FEHREIICIE. EFEBORD ICH
W, BTEOM—OERN R BB EHICHEL TW iz &
HBERIEHET 2, "HERZZEELU TCHAABRIETWVL,
HEDHBKRET, TFULSREKESEHTW, BREK
WBICREENOBEENYC > TI RV, BRIRLKD
T ERBHNEABA—ERICENDNRRV, » BROB
BiEEREBIELL. BANSDERZWIC & Tl %
EERTR2E N E o, TBRTENF ¥V /KRT,
EREENTET. BEOFENRBOEMIZEVNS L%
EoT TBEF) EROLER. SERKINIOANS
180ANICETEIEL ) EZ2DBEERELU.

IR O FEERR D E S HABECREICRS BV, B
AOBLDOBEEZZIFHELRNSFEZBEIT XL H S,
Satoyama#fID k=2 v avicsmUER—I
T4 VU AKR B OIBEERBUK & Meets Takegamiz &
B9 25/ UL T TERASHOBERERIE. ZhEho
RENFHT B & BN OB Z S ICHT o B BEICH M

L BB O WTE L,

REEMATIC AL ZBES<RERN—ILT « VT R,
1931 FDERRAHEDRIEN S0FDELZHED . &R
ABDDRBIELERERZES. 170 AU LOREEZ
ELTW2, RRIFROBBEROY -5 —> v TDH &,
BE20FEM EICHD, BILOBRICRE LIch ZA7HE

XA EREFRELTWS, 2003ELE, BECELWVWE
MORAPEREEVOHENCORD AR EDN ST,
IOOY—-EBREANOREBERTIVEEICERDANTE
EBEBEREHAT 3, 2009FICid. ERRAMEN. TV
R—JOEBIIASN)L (FY—yx— CBEDKRTI
EULTHHTRIES N, £ev/OEAT v 7 DAL
5. LANZ Y TERT 2 EMDOEHNGEM OR#ICD
WTHRELTLWEEWS,

IS5 U THEBLZ20F/1& DI PEE DR ATREME
EREETXICHEANTE D, SX£2REHT 2
ICEBUL TWKBENH S LU, 2019FICIEERRE
SOEERFEZIE LS. TTICZ2OTOY L MYE
BUTW2 EBBERIGHET 3. €05 52021 F(CA—

¢ v Uz TSatoyama villa & 14, HD TR

PR TERALEREZBRELU. EI108FOAER
HRRZBEUVLEHERLE. CORYDOESE - ZiR
MENEHE S 1. EOEFERHICERS NI, F.
20195 % LT TSatoyama villa DENy (&, #A—7
Zy I BETKHEHEZL. ENRELORFICEHENT
W5, Bt TRIEDICDIBARL D, KRICIEEEEDR
HXEERZRL. 1 FION\—T 259 D= E
2RE, MIRICERT 2R E B> TV,

BR—IT 1 YT ADSHOEIRXADHKRICIE, FHE
AR I P BEDTEE A RN RV EBBERIFET .
(FAfe B IETOBMR EZEH L. MIL TRNMEEZ D
FTHEHRICRELTWCON (EVRRD) KETHETT,
RABEBROAR EBDLDZF>TVWEDTIN, B
BREDP VWAL BNIFTI0OFRICEBRNRED 1 09D 1IC
BOTUESEBRALTVWET, COFBICAEES 2o
BAENTEZZENSE, FTPoTHES EEWDME
HLBBZRETWD, BEEEESAVRER - A4 H
DEBGEEDHAL. MATONERTREEENICERDE
BRE, INDEDREPEOHDAICERICAZAST
WBEHRAREBNICEN TV,

i) Ol T TER AR OFEREKIEMeets Takegami
DHBFICRIcTREIC, MTROEEICHKET D AREERS
TIEOEDEHZBN Utco /L TITEE, KEDH
2EIEDEFL, EEBRICHERTIBER > TV, 7
HEIRENIE, BREBEBICIEE2EOTMEEONIE % 5
HBMHBEBL TN,

MOTOELTIE, ERM/MTZN > TRAPE. TEDOT
WREDS FIFBARICHES T

UL L. STREZL DOMIFETTHROBEENTERI T
TREVKD ., BEOFRMPEMZERL TVWIDONERE
2o ZZT19984, Hl/CL T TEE, Mg EERR
ICEMY 372, HMTOERDAZEDBRHSEEEED
THTHHSLBDREELIRBRERD . BIROEEI
SR IRER D/ L T ES < EN—RIED, FMR

P 2ORRNS NIV T EESIEOEERREE B >TNS,

IO ZE > TRZES Z & 1d. TTHRICBHET 2/ MP
BHORE, EYULKREORE. HSREDEEL. KA
REROBWERBE., SEIEBR/AV Y M H D, Uk
OHED, BEICERLZVWEWSRECKBLIN, 4
DIFER7000 k V2> ATIRDEEZD. 201 1HF(CiE2
ARvicETEAS N, TThid. BROMTOHEEED
ENCHEHET 2O TIERWD EFRNIEHENT %,

EVRXRZDBERINS RN, MEORKIEELBED
& OEASMT. FBhTobpdTLHRVWERICHED
N3 ERRSBMN oI EBANKIBET. €I T Meets
TakegamiOED A ZIDIZEES. DDOVWWEARDE
F—7 T vEN /= PNy T—=Y DR, 1
Ry MNERBREETIN— N RETERYT 52 & THROE
NEGRZZEHRE. FHBOIELWHBIEP> TVWEDOTIER
T BREWD AP TWE) ERRIFED. 5%
RO AIREEZER U T 2282 B2,

SEDON =ty Y aVIcBBUANOREEE. Z
NZNEBIHMFPERT. HROBILICHZER. 2L

{ TZZRBEDALBORI. BB ZLTRLVEWAT T

EIRE>THRTFEU T+ 2RI 2R ZHIREL T
W2, 2EOHENY 7 FEY 7« ORBICIDELH



B6 | The Japan Times | Saturday, October 30, 2021

- Continued from page 1

by the company was achieved successfully.

We invested ¥10 billion [$90 million] and
spent 10 years to develop this bio-jet fuel,”
Izumo said, showing his enthusiasm over
making contributes to reduction of carbon
dioxide emissions bio-jet fuel a country that
is not an oil producer.

In recent years, Euglena established a
consortium with multiple companies and
organizations to conduct joint research and
development of biomass plastics using a
kind of polysaccharide called paramylon, a
unique component of Euglena. The com-
pany also launched a research farm in Saga
City named Sustainable Tech Farm to utilize
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fertilizer made of Euglena to achieve circular
agriculture.
Euglena is also keen to reflect the ideas

: and thoughts of the younger generation to

realize a better future. It is the first listed
company to create the post of CFO (chief
future officer), offered to a youth age 18 or

i younger. The CFO takes the initiative in mak-
i ing positive changes for the future of the

company and society.
Euglena is also making efforts in procur-
ing funds on the global stage. “We under-

i took stock issuing and public stock offering
i to foreign institutional investors for the first

time this year,” Izumo said, but noted that
they were faced with the hard fact that
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Euglena was as yet little-known. Still, it has
now been more than two years since algae
grown by the company became the first

: algae to receive certificates from the Marine

Stewardship Council and the Aquaculture
Stewardship Council, two major interna-
tional organizations that certify aquatic

i products caught or grown in sustainable
i ways, after the company persuaded them to

establish algae categories.
“When | explain this to foreign investors,
they are impressed and say they want to

¢ support us. | really felt the importance of
i showcasing Japan’s startups and technolo-

gies. As a startup, | feel encouraged by the
prize and the recognition,” Izumo said.
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. Euglena Co.Ltd.

i Euglena is a biotechnology company
engaged in health care, biofuels and social
i business.
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Sustainable Japan Excellence Award

Hideki Aoki
NISHIAWAKURA VILLAGE

Nishiawakura Mayor Hideki Aoki appeared
via video message to accept the Excellence
Award at the Sustainable Japan Awards 2021,
held by The Japan Times on Sept. 29. Aoki
expressed gratitude that his small village of
just over 1,400 people deep in the mountains
of northern Okayama Prefecture was recog-
nized for its leading initiatives in the fields of
sustainable forestry and community revital-
ization.

“Local areas face ongoing depopulation,
which is diminishing the value and diversity
of local resources,” Aoki said, suggesting that

fLEDLEERICAIEY 2 A01,400AHB %D DFE
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- the wisdom of local
. peopleis key to

i unlocking the value
. of ordinary things in
i places like

: Nishiawakura.

i face arange of exis-
! tential challenges — foremost how to main-

i tain stable populations and how to build sus-
i tainable industries in sync with nature.

Nishiawakura receives Excellence Award for
village’s forestry and revitalization efforts

Rural areas today

“Our small village lacks many things. How

i can we overcome those limitations and
achieve our catchphrase of ‘Enjoy living’?

: Today, we are welcoming young people with
i arange of ideas as we move into the future,”
i Aoki said.
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In recent years, Nishiawakura has

. attracted a large number of migrants, who

i now make up close to 15% of the population.
. This influx has led to a range of new busi-

i nesses and social initiatives in the commu-

i onity.

Nishiawakura, which is more than 95% for-

i ested, has also set itself apart with the estab-
¢ lishment in 2009 of its “100-year vision” for a
i sustainable forest. Forestry practices in

i Japan during the 20th century caused many
i forests to lose their biodiversity and value.

i This forward-thinking initiative has spawned
: numerous new forestry-related businesses

i focused on sustainability. “Our 100-year for-

i est vision is slowly restoring the forest, and a
i new village is being born,” Aoki said.
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Nishiawakura village

Nishiawakura is a mountain village in
Okayama Prefecture with a population of
1,400 surrounded by beautiful forests and
clear streams. In 2019, Japan for Sustainability
selected it as an environmental, social and
economic FutureCity.
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NaonoriKimura
INDUSTRIAL GROWTH PLATFORM INC.
(IGPI), MANAGING DIRECTOR

At the end of the Sustainable Japan Awards
2021 event, Naonori Kimura, partner and
managing director at Industrial Growth
Platform Inc. and adviser to the Sustainable
Japan Network, made concluding remarks
and shared inspirations he gained from the
panel sessions.

Pointing out that many companies in
Japan still think of ESG as a theme to be han-
dled by the department of investor relations,

Sustainable Japan Award 2021 £ & & % &
HLKD, REHRERHARREE vXx—I VT
7 « L ¥ % — T Sustainable Japan Network 7
RINA F—DARRNEBENRIFZ RN, FEESD

in management.

to make aggressive
: ESG efforts to differ-

Kimura stressed that
corporate leaders
should consider ESG
as both a major risk
and an opportunity

]|

“Companies need

entiate themselves from their competitors
and seek ways to combine ESG factors with
technologies and existing assets to create
new values,” he said.

With respect to the revitalization of local
economies in rural areas referred to as

BWEZMZ T,
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i satoyama, Kimura explained that bringing
: ideas and knowledge together to add values

to existing resources and to create some-
thing new is the key.
“Innovations and solutions that are spring-

i ing up in satoyama areas in Japan may
: spread not only across the nation but also to

the world,” Kimura said.
He said that throughout the sessions, he
had felt each prize winner’s strong will and

passion to achieve sustainability. “Making
. fuels from Euglena would have sounded

bizarre 10 years ago, but the passion of Mr.
Izumo, the Grand Prize winner, made it pos-
sible,” Kimura said.
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Winners and officials at the Sustainable Japan Awards
2021 ceremony Hiromichi Matono
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Selection committee

Michiyo Morisawa
PRI Secretariat Japan Head and
CDP Japan Director

Ken Shibusawa

Commons Asset Management
Inc. Executive Chairman and ESG
Chief Executive Officer

Naonori Kimura
Industrial Growth Platform Inc..
(IGPI), Managing Director

Takatoshi Kato

Japan Center for International
Finance, Senior Adviser to the
President

Kousuke Motani
The Japan Research Institute Ltd.
Chief Senior Economist

Takashi Mitachi
The Boston Consulting Group
KK, Senior Adviser




Saturday, October 30,2021 | The Japan Times | B7

Sustainable Japan Awards

The Japan Times Satoyama and ESG Awards 2019

The Japan Times Satoyama and ESG consor-
tiums hosted an inaugural awards ceremony -
“The Japan Times Satoyama and ESG Awards
2019” in Tokyo Midtown to recognize the con-
tributions from companies, organizations and
individuals that have worked diligently to real-
ize a sustainable society and have accom-
plished feats in their respective fields. In 2019,
a total of 7 individuals and groups were
selected in the Satoyama and ESG categories.

Satoyama refers to rural mountains and for-
ests tended by residents for the sake of the
sustainable use of existing natural resources.
A similar concept inrelation to the ocean is
known as satoumi. ESG stands for

“Environmental, social, governance.” These
factors are increasingly considered essential
for corporate management and activities as
investors place more importance on this non-
financial information. The Japan Times
Satoyama and ESG Awards were established
with the aim of showcasing successful under-
takings of organizations and creating oppor-
tunities for exchanges among relevant parties.

In the Satoyama category, the Grand Prize
was awarded to Kenya Katayama, mayor of
the Hokkaido town of Niseko, while Chika
Tsubouchi, CEO of Ghibli-Sendanmaru, as well
as nonprofit organization Urushi Next,
received the Excellence Award. Tottori
Prefecture was presented the Special Award.

The Grand Prize winner, Mayor Katayama,
has worked on various initiatives to boost
tourism and strengthen the agricultural sector.
The judges highly praised Katayama and the
town’s position to retain and pass on the spirit
of protecting and nurturing Niseko’s grand
landscape.

The judges for this category were Kosuke
Motani, senior researcher at the Japan
Research Institute Ltd.; Takashi Mitachi, senior
adviser of Boston Consulting Group K.K.; and
Kyosuke Inoue, executive producer at public
broadcaster NHK.

To select the award winners, it was deter-
mined whether they “contributed to the estab-
lishment of a circulating economy in the
region by utilizing the resources and assets of
satoyama and satoumi.” In addition, whether
the “creativity” was in line with the history and
current situation of the region, or if the “sus-
tainability” aspect enabled development in
the region, was also taken into consideration.

For the ESG category, the Government
Pension Investment Fund (GPIF) was chosen
as the Grand Prize winner, while Marui Group
Co.and FP Corp. (FPCO) received the
Excellence Award.

GPIF is the world’s largest pension fund, led

o
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Winners and officials at the Japan Times
Satoyama and ESG Awards 2019 gather at the
ceremony in Tokyo. YOSHIAKI MIURA

People cut weeds around the historical Arishima
Irrigation Channel in Niseko, Hokkaido.
TOWN OF NISEKO

by President Norihiro Takahashi. It has
played a key role in promoting ESG invest-
ment in Japan since 2015, and was praised
by the judges for having “contributed to
the improvement of sustainability and in
value for the capital market,” and “led the
rapid expansion of ESG investment in
Japan.”

The judges were Michiyo Morisawa,
Japan head of the Principles for
Responsible Investment (PRI) and CDP (for-
merly the Carbon Disclosure Project);
Takatoshi Kato, adviser of the Japan Center
for International Finance; Ken Shibusawa,
chairman of Commons Asset Management
Inc.; and Naonori Kimura, partner and
managing director at Industrial Growth
Platform Inc.

Winners were selected based on their
contribution to the dissemination and pro-
motion of ESG thinking and the realization
of a sustainable society. Furthermore,
points such as “uniqueness” and “novelty”
were also considered. In addition, whether
information on management and the busi-
ness performance was actively disclosed
was also a factor included in the decision.
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The Japan Times Satoyama and ESG Awards 2020

For The Japan Times Satoyama and ESG
Awards 2020, the judges selected Obata Sake
Brewery in the Satoyama category and Fuiji
Oil Holdings Inc. in the ESG category as the
Grand Prize winners.

In its second year, the awards are given to
companies, organizations and individuals
who have made notable achievements in
Satoyama and ESG-related activities. The
awards aim to showcase the successful
undertakings of those recipients in and out-
side of Japan. “Through these awards, we
hope to introduce Japanese organizations
that are not necessarily well known in the
world and are trying to create a sustainable
society,” said Minako Suematsu, president of
The Japan Times, who heads the two consor-
tiums.

ESG stands for "environmental, social, gov-
ernance.” The three factors help to measure
the sustainability and societal impact of activi-
ties, investments, a company, and organiza-
tions. The combination of the factors can help
determine better ways for including sustain-
ability in the performance of companies and
institutions.

In the concept of Satoyama, in order to sus-
tainably utilize existing natural resources,
activities to create a safe and promising local
community by providing new exchangeable
value to the people living the local areas are
further initiated.

In the Satoyama category, Obata Sake
Brewery won the Grand Prize Award. Obata
Sake Brewery is based on Sado Island in
Niigata Prefecture and headed by Rumiko
Obata. The brewery has contributed to com-
munity development by producing special
sake rice and sake in its brewery for some 130
years. Since 2014, it also offers sake produc-
tion lessons and workshops.

Fisherman Japan and the city of Toyooka
in Hyogo Prefecture received the Excellence
Award. The former for making connections
between the fishery industry and consumers,
for helping to brand new fishery products,
and offering training programs to future fish-
ermen. The latter for working hard to success-
fully revive the natural stork population while
also promoting art-related events and educa-
tion by setting up an art university and center.
Mie Prefecture received the Special Award.

The judges for this category were Kosuke
Motani, senior researcher at the Japan
Research Institute Ltd. and Takashi Mitachi,
senior adviser of Boston Consulting Group
K.K.

This time, not only the efforts in each
region, but also the transmission of informa-

fr:focal & Global City-

TOYOOKA

Fuji Oil Holdings Inc. employees pose with local
farmers in Burkina Faso in July 2018. Fuiji Oil Group
is conducting research on sustainable procurement
of soybeans, as well as improving the health of area
residents through development of soybean meat
substitutes. COURTESY OF FUJI OIL HOLDINGS INC.

Brewers produce sake using traditional methods
at Obata Sake Brewery

tion domestically and overseas was also
incorporated into the selection criteria.

In the ESG category, Fuji Oil Holdings
won the top prize for its efforts in ESG man-
agement and working to eliminate child
labor at cacao farms by 2030. It also uses
satellite images to prevent child labor and
to protect the environment.

The Excellence Award winners were
Suntory Holdings Ltd. and Shizen Energy
Group. Suntory promotes energy saving
and the recycling of pet bottles and have
received certification from the Alliance for
Water Stewardship, which confirms that it
has met the global benchmark for sustain-
able water management. While Shizen has
helped local communities build renewable
energy power plants and engaged in many
overseas projects to generate power by
natural energy. Nonprofit organization ACE
was presented with the Special Award.

Michiyo Morisawa, Japan head of
Principles for Responsible Investment
(PRI); Takatoshi Kato, adviser of the Japan
Center for International Finance; Naonori
Kimura, partner and managing director at
Industrial Growth Platform Inc.; and Ken
Shibusawa, chairman of Commons Asset
Management Inc., selected the ESG awards
winners.
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Mie prefecture
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