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Welcome messages for the World Cosplay Summit 2025

Hideaki Ohmura
GOVERNOR OF AICHIPREFECTURE

¢ exchange that tran-
i scends language bar-
i riers.

It is with great pleasure that [ offer my
heartfelt congratulations on the opening of
the World Cosplay Summit 2025, once again
taking place in Aichi and Nagoya.

Now celebrating its 23rd edition, this year’s
summit welcomes representative cosplay-
ers from a record-breaking 41 countries and
regions. Alongside them, fans of anime and
manga — key elements of Japanese culture
— gather from Japan and around the world,
creating lively cultural and international
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. offersavariety of

i attractions, from the
. enchanting world of i

¢ Ghibli Park and his- i
i toricsites linked to samurai warlords, to

. beautiful natural scenery and delicious local
i cuisine. We encourage visitors to explore the
© many charms of Aichi during their stay.

World Cosplay Summit 2025! Let’s enjoy this
i exciting event together!

Aichi Prefecture

Welcome to Aichi and Nagoya, and to the
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Ichiro Hirosawa
MAYOR OF THE CITY OF NAGOYA

I am delighted that the World Cosplay Sum-
mit 2025, the 23rd time for the event, will be
held here in Nagoya on a grand scale. I
would like to welcome visitors to Nagoya
from around the world.

As a “cosplay host town,” Nagoya aims
to be the best city in Japan for enjoying
cosplay and anime and the best city in the
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i support people who
i enjoy cosplay and

world at offering
warm hospitality.
We will continue to

work to enhance
the appeal of P
cosplay culture in ¢

. Nagoya.

I hope cosplayers and visitors will have
great fun in Nagoya, the birthplace of the
World Cosplay Summit.
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2024
GRAND CHAMPIONS

JAPAN
/

Naruto

Mioshi, Mamemayo

(Left) Mioshi
Character: Sasuke Uchiha
(Right) Mamemayo
Character: Naruto Uzumaki

Maiko Muraoka
Contributing writer

ibrant, true-to-character visuals and

re-creations of iconic anime scenes

— these are not the only things that
are evaluated in the World Cosplay Summit
Championship. How much respect is shown
for the original work and the culture behind
itand how much effort was poured into
expressing it greatly influence the results.
That is why the world of cosplay competi-
tions is so profound and captivating.

The World Cosplay Summit is one of the
world’s largest cosplay events, held annu-
ally in Nagoya since 2003. The WCS Cham-
pionship has been held every year since
2005, with the exception of 2020 due to the
COVID-19 pandemic.

The 2024 WCS Championship brought
together teams from 36 countries that had
won their national selections. The Japanese
team of Mamemayo and Mioshi won, por-
traying characters from the ninja manga
“Naruto,” which has also been adapted into
an anime. This was the third time for a Japa-
nese team to win the championship.

Mamemayo played Naruto Uzumaki, the
main character of “Naruto,” known for his
strength, never-quit spirit and sunny dispo-
sition. Mioshi played Naruto’s rival Sasuke
Uchiha, a cool strategist with a fiery spirit
hidden within.
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The team’s performance re-created the
final battle scene between Naruto and
Sasuke, their pivotal third clash in the
series. Itincorporated various elements
unique to Japanese culture, including tradi-
tional materials, aesthetics from festivals
and kabuki theater, and even modern “idol”
culture, such as a call-and-response perfor-
mance using penlights that they prearranged
with the audience via social media. These
efforts to showcase Japanese culture were
highly praised by both judges and audience.

Both Mamemayo and Mioshi later said
that when their victory was announced,
they felt more relief than joy. This was
partly because it was their second time
competing in the WCS Championship, after
representing Japan in 2018. The pressure to
win this time, coupled with high expecta-
tions from those around them, weighed
heavily on them.

Moved by their determination, many peo-
ple offered support in various ways. For
example, in order to incorporate Aomori
Prefecture’s Nebuta Festival lantern floats
into their costumes, they sought advice from
experts on traditional Nebuta crafting tech-
niques and paints. “We wanted the Nebuta
on our backs to inflate on stage during the
performance, so we consulted experts on
how to inflate them completely within a cer-
tain amount of time. It was like scientific

. research and experimentation,” Mioshi said.
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They also incorporated an Edo Period
firefighter’s durable hanten jacket with tra-
ditional sashiko stitching into the costumes.
“Itis easy to move around in. But we also
wanted to introduce people to Japan’s his-
tory and culture while conveying the mean-
ing of extinguishing the flames of the battle
between Naruto and Sasuke,” Mamemayo
said.

They faced immense time pressure from
preparations that spanned planning, design-
ing, costume creation, screenwriting, chore-
ography, performance practice and liaising
with supporters and public relations. On top
of this, they were adamant about also prac-
ticing their five-minute presentation for the

Last year's WCS
Championship
winners, from first to
third place, pose for
photos. © WCS
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costume judging, a segment separate from
i the stage performance judging.

According to the competition rules, pre-
sentations could be in either Japanese or
English. “We are not very good at speaking

. English, but we wanted to convey the

details of our costume designs and the
meaning and passion we put into our per-
formances in our own words to all the
judges, including those from overseas,”

{ Mamemayo said.

Winning the championship significantly
broadened Mamemayo and Mioshi’s world
and expanded their friendships with peo-

¢ ple from many nations. They were deeply
i touched when other participants flocked to

them after their performance, holding
smartphones with translation apps to con-
vey their excitement and praise. At the

. request of an organizer from Mongolia, they
i flew to Mongolia and served as judges for its

national contest this April.
They will also serve as judges at this
year’s WCS Championship, which will fea-

i turerepresentatives from 42 countries. “We

look forward to encountering new ideas
and ... want to explore the reasons behind
their choices in various elements of their
performances, including stage direction

: and the selection of costume materials,”

Mamemayo said.
“For example, someone with experience
in apparel manufacturing might excel in

. sewing or have specialized tools,” Mioshi

said. “But beyond judging the perfection of
their strengths, we want to see how much
they have faced their weaknesses. The beauty
of the WCS Championship lies in the oppor-

¢ tunity to gain new knowledge, learn and
i grow through new encounters with various
! people during the preparation process.”

ATEC ™l

LA

SEOFrVEAYIVT T, 2 ABBEEBELTS
mne 2, BEABFBOERELIFTHR BODFHCE
SHEZEGE>fehIcBERLIEWEWS, TWCS FvoE
AVIvTDEAIE. EREDBIETOIABRAEHSL,
FLWHIHZE T PO, RRTEDZLICHDERBWN
*9, &FEoT

Alpen: The

[Nearest station]
1-minute walk from JR Shinjuku Station, east exit

Wt AR d 3
Brands: Nike, Adidas, New Balance, On, Hoka, Yonex, Tigora,
The North Face, Patagonia, Mammut, Majesty and more.

Alpehr
NAGOYA

=

1
| EEE% NAGOYA
! L

m n

.

[Nearest station]

Higashiyama Subway Line:

7-minute walk from Sakai Station, exit S7a/S7b or
5-minute walk west from Yabacho Station, exit 6

| 1 -
—— r

largest sports retailer in Japan

AI;en
: FIJIKUIKA

[Nearest station]
Nanakuma Subway Line:
3-minute walk from Kushida Shrine Station, exit 1

Welcome to JAPAN!!
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the golf equipment specialty store Golf 5
and the outdoor gear specialty store Alpen Outdoors.
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Introducing regional representatives

Listed below are all 41 cosplayers representing their nations in this year’s World Cosplay Championship, the globe’s
biggest cosplay competition. Only the chosen are here to take the stage and compete for the title of grand champion.
The stage promises to be a spectacle for all. (© WORLD GOSPLAY SUMMIT)
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e Iséshirﬁa: A Harmony of Mysterious Ama Culture, Sacred Nature and Rich Food

- . Located in the heart of Japan, Isehima is a part of Mie Prefecture that has been known as the spiritual home of Japanese for centuries.
It has captivated tourists as a place where the lives of people intertwined with the sea truly flourish.
* - In particular,.ama (female diver) culture, a unique presence in the world, promises to bring deep emotion and unforgettable experiences
“® 10 visitors. Here, we introduce the ama culture of Iseshima, focusing on its deep connection to Ise Jingu, Japan’s holiest shrine,
and the food culture born from the abundant blessings of the sea.

The mysterious ama: Women who hold their breath and nurture life

The ama of Iseshima are legendary “sea women.” They free dive to harvest delicacies like abalone, turban shells and spiny lobsters.

With a history stretching back thousands of years, even appearing in ancient Japanese texts, the ama have coexisted with nature, grateful
for its bounty and preserving their traditions. Their diving is truly a master craft.

This skill demands deep breathing, resilience to cold water and a profound love and knowledge of the sea. They expertly read conditions,
feel currents and understand marine life. This allows them to fish sustainably, avoiding waste and preserving resources — a vital lesson in
respecting and coexisting with nature for our modern world.

In Iseshima, you can try one of our Ama Hut Experiences (Amagoya Taiken). There, you will savor fresh seafood harvested and grilled
by them right before you. Amid the salty air, hearing their wisdom and sea stories offers a unique experience. Their strong, mystical
presence will surely leave a lasting impression.

Iseshima’s food culture and Ise Jingu

Iseshima’s incredible food culture is deeply tied to Ise Jingu. This connection isn’t just about location,
it's fundamental to local traditions, from catching seafood to preparing key Japanese ingredients.

The ama divers of Iseshima play a vital role as the abalone harvested for the offerings at Ise Jingu is processed in Kuzaki,
where Princess Yamatohime-no-mikoto reportedly met the ama Oben. This continues a millennia-old tradition, honoring
the divine link formed by the princess’s encounter and showing lasting respect for the skill of the ama and the sea's'b

Even the core of Japan’s umami culture, which includes components such as katsuobushi (dried bonito flakes)
and konbu (kelp) has been processed her ce ancient times and similarly offered to Ise Jingu. This highlights
how fundamental elements of Japanese cuisine are woven into the nation’s spiritual heart. Offering these key
ingredients emphasizes the belief that nature’s blessings, refined by human skill, are worthy gifts to the' go

This lasting bond between local food and Ise Jingu reflects profound gratitude for nature’s provisions
and a continuous cycle of Ig(iving and receiving. It truly shows how Iseshima’s daily life and culinary

heritage are intimately linked to Ise Jingu’s spiritual sanctity.

“Visit ISESHIMA” Bureau
Official YouTube Channel
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What is the World Cosplay Championship?

The World Cosplay Championship is the premier global
competition in cosplay performance, where top teams from
around the world compete for the title of world champion.
Participants qualify by winning official preliminary con-
tests held by WCS partner organizations in their respective
countries and regions.

The championship finals take place in Nagoya, and are
widely recognized as a launchpad for aspiring cosplayers.
Many past participants — known as WCS alumni— go on
to appear at international pop culture events, gain media
exposure and remain actively involved in WCS-related
activities long after their stage debut.
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WORLD COSPLAY SUMMIT 2025

Where global fans gather to create cultural exchange

WORLD COSPLAY UM

~

Organizers
World Cosplay Summit Executive Committee
(Ministry of Foreign Affairs, Aichi Prefecture, Na-
goya City, Nagoya Convention & Visitors Bureau,
Central Japan International Airport Co. Ltd,, Osu
Shopping District Federation, The Japan Times,
TV Aichi, WCSInc))

Cooperators
Tribute, WCS Hospitality Student Committee,
WCS Academic Committee, Oasis 21, Nagoya
Chamber of Commerce & Industry

he World Cosplay Summit 2025 will
Tbe held from Aug. 1 to 3 in the Sakae
area of Nagoya in Aichi Prefecture.

Main venues include Oasis 21, Hisaya-
odori Park, the Aichi Arts Center and the Osu
shopping district. Now in its 23rd year, the
event brings together pop culture fans from
around the world who share a passion for
cosplay. It fosters new forms of international
and cultural exchange through Japanese
manga, anime and video games.

The highlight of the summit is the World
Cosplay Championship, scheduled for Aug.
3 at the Aichi Arts Center. This year, a record
41 countries and regions — five more than
last year — will send representative cosplay-
ers who have won regional qualifiers. Com-
peting in pairs, they will be judged on their
costumes and stage performances, each team
having two and a half minutes to showcase

their creativity and skill.

The excitement doesn't stop there. The
event also features a vibrant array of pro-
grams across the city, including the Red Car-
pet Ceremony, the Osu Cosplay Parade, live
stage shows, exhibitor booths, cosplay run-
ways and photo spots. The theme, “COSPLAY
: EVERYWHERE!,” turns the entire city into a
celebration of cosplay culture.

Come and experience this summer’s cele-
bration of creativity, friendship and cultural
exchange in Nagoya!

World Cosplay Summit official characters © WCS/
QP:FLAPPER / KISHIDA MEL

YouTuber Akidearest: From otaku

Jacob Reed
Contributing writer

tent, Akidearest stands out not just for

her reach, but for her depth. With over 2
million subscribers on YouTube, Aki —an
American-born creator based just outside
Tokyo — has made a name for herself by
blending fandom, personal experience and
cultural exploration, making videos that
fans globally adore. While she is not
directly involved with the World Cosplay

Summit, her YouTube channel and journey :
: interestin Japan. “Due to the language and

offer a glimpse into the community that

A screenshot from Akidearest’s YouTube channel, where she shares content with

fans worldwide. AKIDEAREST

: such events celebrate.

“I started my channel with anime, gam-

ing and otaku culture,” she explained. Now
In the world of online Japan-related con- :

her content is centered around broader

: issues related to Japan and Japanese culture
i —“it'sfocused on my life here, and whatit’s
i like being a foreigner in Japan.” Her journey :
¢ from anime fan and video gamer to cultural
: ambassador mirrors the experiences of

: many foreigners in Japan. At first engrossed
in the fictional worlds depicted in anime, :
i they then find themselves yearning to expe- :
i rience the real Japan.

AKki credits anime as the catalyst for her

culture barriers,
the only thing we
really have is

she said. Growing
up in the U.S., she

encountered Japa-
nese culture

“Sailor Moon,”
“Dragon Ball 2"
and “Death Note.”
Cosplay also
played arole: “It's a
form of fandom.
And if you make it

games and anime,” '

through anime like

to cultural ambassador

i yourself, it’s also an expression of crafts-
i manship.” Though her own cosplay has
: slowed down, she still lit up when talking
i about the creative and expressive energy
¢ within cosplay culture.

Akinoted that anime is only a starting
point for understanding Japan. “It’s defi-

it's not the whole picture,” she said. “I

i wouldn't say I ‘graduated’ from anime. It’s
¢ still a part of who I am, and it would defi-
nitely have been more unlikely I would be
¢ inJapan without anime and games.”

:  Butthe cultural barrier works both

: ways — just as anime lovers outside Japan
: may lack the resources to appreciate sub-

i tle Japanese cultural values embedded in

¢ their favorite media, so too do many in
rural Japan lack the know-how to attract

: tourists. That is where AKki’s YouTube

¢ channel comes in.

:  Since moving to Japan seven years ago,

i she has been offering her audience a
deeper perspective born of her experi-

i ences. “Japan is so much more than ‘Tokyo
¢ Drift,” she said. Companies regularly

i reach out to her and ask her to promote

¢ places far from urban, touristy hot spots

¢ like Tokyo and Osaka. “They want me to

i expose people to what Japan is really like,
i Aki explained. “I'm really happy that I've

¢ nitely a window into Japanese culture, but :

@EDO

become a bridge for them. It gives me a job
: thatIlove to do.”

For those discovering her for the first

¢ time, Aki keeps it simple: “I really like

i anime and cosplay. And if you're reading

¢ this at the Cosplay Summit, I think you do
i too, so check out my channel!” It is easy to
¢ find a video you are interested in because
¢ she makes the titles clear: “If my mom can
" i understand the title, then that’s what I go
i with,” she said with a laugh.

Explore Akiyoshidai Plateau
Home to Japan’s largest karst plateau and: =~
the breathtaking Akiyoshido Cave.




Wednesday, July 30,2025 | The Japan Times | B7

Nagoya symbols are at the heart of WCS
— experience the excitement!

Oasis 21: Main venue and live stage
Oasis 21, alandmark in Nagoya, will serve
as the main venue for the World Cosplay
Summit 2025. Its multilevel structure — fea-

WORLD COSPLAY SUMMIT 2025 EVENT SCHEDULE

WCS 2025 eve festival

6:00 pm- 9:00 pm

Friday, August 1 Saturday, August 2 Sunday, August 3

DAY 1
11:00 am- 9:00 pm

DAY 2
11:00 am- 9:00 pm

turing the Spaceship-Aqua rooftop, Green 10:00 AM
Earth ground level and Galaxy Plaza under-
ground — offers ample photo opportunities 10:30 AM
and convenient access via bus and subway.
Visitors can enjoy daytime photo shoots 11:00 AM
and magical nighttime views. A special
stage will also host key WCS events. 11:30 AM
Opening Opening
The Aichi Arts Center 12:00 PM (11:55 am - 12:20 pm)
Located in the heart of Nagoya's Sakae area, WCS Selection- Block 1
the Aichi Arts Center will proudly host the 12:30 PM WCS Selection- Block 1 (12:20 pm - 12:50 pm)
final stage of the World Cosplay Champion- (12:20 pm - 13:20 pm)
ship at the World Cosplay Summit 2025. 1:00 PM
Top cosplayers from around the world
will present their best performances, com- 1:30 PM _
bining elaborate costumes, dramatic acting
and striking stage effects in a well-attended 2:00 PM W(_:S Selfact.ion- Block 2 WCS Selection- Block 3
— event watched by audiences worldwide, (14:00 pm - 14:35 pm) (14:00 pm - 15:00
© WCS . L. . :00 pm - 15:00 pm)
both in person and via livestreaming. 2:30 PM
Hisaya-odori Park 3:00 PM
Located in the heart of Sakae, Hisaya-odori
Park is a spacious urban oasis ideal for 3:30 PM WCS Selection- Block 3
cosplay photography. The expansive lawn, {15:30 pm - 16:05 pm}
with natural light and greenery, is perfect 4:00 PM Cosplay of theYear  Ikebukuro WORLD COSPLAY
for solo or group shoots. Halloween Cosplay Festival 2025 CHAMPIONSHIP 2025
Mirai Tower (formerly Nagoya TV Tower) 4:30 PM (16:10 pm - 16:55 pm) Live Viewing &

serves as a striking backdrop for urban- Special Talk Show
themed cosplay. Surrounding streets with 5:00 PM (15:45 pm - 20:10 pm)
trendy cafes and stylish shops attract many (17:00 pm - 17:30 pm)
cosplayers during the event. 5:30 PM
Hisaya-odori Garden Flarie 6:00 PM Red Carpet Cosplay
Flarie, a tranquil garden retreat in Hisaya- Meetup & Photoshoot (18:00 pm - 18:25 pm)
odori Park, features seasonal flowers, foun- 6:30 PM  GUIE B
tains and European-style architecture —an (18:30 pm - 19:05 pm)
ideal setting for cosplay photography. Open [EUNS B Nagoya University of o
as part of the World Cosplay Summit 2025 the Arts presents WCS Selection with
eventarea only on Saturday, Aug. 2, and LB Red Carpet Ceremony H“_‘AL FANT_ASY XV
Sunday, Aug. 3, this popular spot offers a (7:00 pm - 8:30 pm) AR et
rare chance to enjoy a picturesque back- 8:00 PM
drop. Don’t miss the opportunity to capture
something special. 8:30 PM
Osu shopping district 9:00 PM
A fusion of history and subculture, the Osu
shopping district is one of Nagoya’s most 9:30 PM
cosplay-friendly areas. Lined with retro
shops, trendy boutiques and anime-themed 10:00 PM
stores, it offers a unique blend of old and
new. During the World Cosplay Summit, the 10:30 PM
lively streets fill with cosplayers from Japan
and abroad, turning the neighborhood into 11:00 PM
avibrant, anime-like scene that captures 11:30 PM

the spirit of the event.

Experiencing Yakushima will
change your life for the better.
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